CERTI FI CATI ON OF ENROLLMENT

SUBSTI TUTE HOUSE BI LL 2229

Chapter 69, Laws of 2014

63rd Legislature
2014 Regul ar Session

STATE TOURI SM MARKETI NG PROGRAM - FUNDI NG

EFFECTI VE DATE: 06/ 12/ 14

Passed by the House February 17, 2014

Yeas 88 Nays 8

FRANK CHOPP

Speaker of the House of Representatives

Passed by the Senate March 6, 2014
Yeas 47 Nays O

BRAD OVEN

CERTI FI CATE

|, Barbara Baker, Chief derk of
the House of Representatives of
the State of Washington, do hereby
certify that the attached s
SUBSTI TUTE HOUSE BILL 2229 as
passed by t he House of
Representatives and the Senate on
the dates hereon set forth.

BARBARA BAKER

Presi dent of the Senate
Approved March 27, 2014, 10:00 a.m

JAY | NSLEE

Governor of the State of Washi ngton

Chief derk

FI LED
March 27, 2014

Secretary of State
State of Washi ngton



©O© 00 N o 0 b

10
11
12
13
14
15
16
17
18
19

SUBSTI TUTE HOUSE BI LL 2229

Passed Legi slature - 2014 Regul ar Session
State of WAshi ngton 63rd Legislature 2014 Regul ar Session

By House Conmunity Devel opnent, Housing & Tribal Affairs (originally
sponsored by Representatives Mrris, Smth, Appleton, Haler, Mscoso,
Tarl eton, Roberts, Ryu, Habi b, and Bergqui st)

READ FI RST TI ME 02/ 05/ 14.

AN ACT Relating to long-termfunding for a state tourism marketing
program and creating new sections.

BE | T ENACTED BY THE LEGQ SLATURE OF THE STATE OF WASHI NGTON:

NEW SECTION. Sec. 1. (1) The legislature finds that after the
termnation of funding for the state tourism office, the Wshington
tourismalliance, a statew de industry organi zation wth nenbers from
all sectors of the tourism industry, has naintained a basic state
tourism marketing program In spite of that, conpetition from other
states and provi nces has caused Washi ngton state's percentage grow h of
tourism to be below the national average. Tourism is the fourth
| argest export industry in Washington state, enploys nore than one
hundred fifty-three thousand individuals, and contributes significantly
to state and | ocal tax revenues. It is conposed of large and snal
busi nesses fromall corners of Washington state. Because of the nunber
and diversity of businesses in the tourismindustry and the desire to
prevent further decline in the state's tourism industry, the
| egislature finds that it is in the state's best interest to identify
a long-term significant source of funding that can only be used for
inplenenting a state tourismmarketing program The program shoul d be
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supported by contributions from the primary business sectors of the
state's tourism industry. The legislature also finds that a state
tourism marketing program is best governed by the businesses and
entities that contribute funding, including in-kind contributions.

(2) It is the intent of the legislature to enact the structure of
a mechanism that will provide funding for a state tourism marketing
program including the sources of funding and governance organi zation
which will determne the specific use and allocation of the funds.
Further, it is the intent of the l|legislature that appropriate state
agencies will work with the Washington tourism alliance to devise a
plan to collect funds necessary for a state tourism marketing program
and ensure that the funds are used only for that purpose.

NEW SECTION. Sec. 2. (1) The Washington tourism alliance has
determ ned that a reasonable amount to initially inplenent a state
tourism marketing program is seven mllion five hundred thousand
dollars. It is intended for this anmount to be raised fromfive ngjor
sectors of the tourism industry. These sectors are |odging, food
service, attractions and entertainnent, retail, and transportation.
Based on the North Anerican classification system codes that make up
each sector, it is intended for these sectors to contribute the
foll ow ng anbunts in a manner to be described in the report required
under subsection (2) of this section:

(a) Lodging - two mllion four hundred thousand doll ars;

(b) Food service - two mllion one hundred thousand dol | ars;

(c) Attractions and entertainnent - nine hundred seventy-five
t housand dol | ars;
(d) Retail - one mllion four hundred twenty-five thousand doll ars;

and

(e) Transportation - six hundred thousand dol |l ars.

(2) By Decenber 1, 2014, a report nust be submtted to the
appropriate legislative commttees fromthe Washi ngton tourism alliance
proposi ng the manner in which the anobunts allocated to each sector w |
be collected and the nmechanism that can be used to ensure that the
funds are used only by the Washington tourism alliance for a state
tourism marketing program including its admnistration. The
| egi slature must direct the appropriate agenci es of state governnent to
work with the Washington tourism alliance to assist in devel oping the
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col l ection nethod. These agencies include but are not |limted to the
departnent of revenue, departnent of commerce, the state treasurer's
office, and the secretary of state.

(3) In addition to the five sectors in subsection (1) of this
section, the Washington tourism alliance nust identify and include in
the report other tourismsectors, businesses, and governnent entities
which are part of the tourismindustry and could provide additiona
funding for a state narketing program

NEW SECTION. Sec. 3. (1) As part of the report to the legislature
requi red wunder section 2(2) of this act, the Wshington tourism
alliance nmust include a proposal for a governance structure which wll
determ ne the use of the funds, including a nethod to report on the
effectiveness of the state tourism marketing plan. The report nust
al so include a nethod for stopping the collection of funds from the
sectors noted in section 2(1) of this act if the board determ nes that
the funds are not being used in an appropri ate nmanner.

(2) The governance structure nmust include a board with a majority
of representatives fromthe five sectors noted in section 2(1) of this
act . Representatives from destination marketing organizations nust
al so be included on the board. The board nmenbers nust be chosen to
ensure broad geographic representation and diversity in the size of
busi nesses. QO her representatives may be chosen from businesses and
entities that voluntarily make a significant contribution to state
tourism marketing funding. Al board nenbers nust represent the
interests of the entire state.

(3) Initial board appointnents nust be nmade by the current
Washi ngton tourismalliance board. Statew de trade associations that
represent any of the sectors noted in section 2(1) of this act nust
submt nom nations from their sector for the board. The nom nations
must reflect the size and geographic diversity of the sector
represented by the trade association and nust be at |east tw ce the
nunber of positions to be filled by the nom nations. Initial and
subsequent board appoi ntnents nust be nmade fromthese nom nati ons.

(4) The governance structure mnust include a proposal for a
marketing commttee and an executive committee. The marketing
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commttee may include representatives fromthe tourismindustry who are
not nenbers of the board.

Passed by the House February 17, 2014.

Passed by the Senate March 6, 2014.

Approved by the Governor March 27, 2014.

Filed in Ofice of Secretary of State March 27, 2014.
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